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Zusammenfassung:

In dieser Lernaufgabe setzen sich die Schilerinnen und Schiler mit sozio-6konomischen und
Okologischen Aspekten des Themas Fast Fashion auseinander.

Funktionale kommunikative | Schreiben: Schriftliche Interaktion, schriftliche Produktion
Kompetenzbereiche Sprechen: Mindliche Interaktion

Transversale Fremdsprachenspezifische digitale Kompetenz
Kompetenzbereiche

Lernergebnis / Produkt Schriftliche Stellungnahme zu AuRerungen in einem On-
line-Forum zum Thema Fast Fashion.

Kommunikative Aktivitaten | Die Schilerinnen und Schiiler besprechen und reflektieren
ihr Konsumverhalten beim Kauf von Kleidung.

Sie recherchieren Informationen Uber Fast Fashion, setzen
diese in Beziehung zu ihrem eigenen Konsumverhalten,
beteiligen sich an der schriftlichen Online-Diskussion tber
Fast Fashion und beziehen Stellung.
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Schreiben: Schriftliche Interaktion (Teilaufgaben 7-10)
Die Schiilerinnen und Schiiler kénnen

¢ einen Beitrag zu einer Online-Diskussion Uber ein vertrautes Thema formulieren und indivi-
duell und weitgehend detailliert auf die Kommentare anderer eingehen.

Schreiben: Schriftliche Produktion (Teilaufgabe 10)
Die Schiilerinnen und Schiiler kbnnen

¢ strukturell unkomplizierte, zusammenhangende Texte zu vertrauten und gesellschaftlich re-
levanten Themen verfassen, wobei einzelne kiirzere Teile in linearer Abfolge verbunden
werden.

Sprechen: Miindliche Interaktion (Teilaufgabe 5)
Die Schiilerinnen und Schiiler kénnen

¢ spontan und flissig an Gesprachen zu vertrauten und gesellschaftlich relevanten Themen
teilnehmen, persdnliche Meinungen ausdriicken und Argumente austauschen Uber The-
men, die vertraut sind.
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Over the next few lessons you will learn about different aspects of fast fashion and learn how
to write a comment. In the end you will participate in a public debate about fast fashion and
contribute by expressing your own opinion and reacting to other people’s statements.

Teilaufgabe 1: What is important to you when buying clothes?

Interview two of your classmates.

« Ask them to recall the last three pieces of clothing they bought.

« Ask them which criteria were important to them when buying clothes.

« Fill in the grid with name, type of clothing and your findings (M1).

Material 1
Name: piece of clothing:
most important somewhat important least important
quality
style
price

Teilaufgabe 2: Finding out more about your clothes.

« Where were your garments made?

1.
2.

Find out by reading the Made in label.
Mark the country on the world map (M2).

« Find out what material your pieces of clothing are made of by reading the information la-
bels.

1.

Use the internet to find out in which countries raw materials like cotton are pro-
duced.

Mark the three countries with the highest production on your map.

Draw a line between the country of the raw material production and the country
where the clothes are produced.

Draw a line to where you bought your garment, for example Germany.

Reflect on your findings and sum them up in three written statements.
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Abbildung 1: Clker-Free-Vector-Images (2014).

Teilaufgabe 3: Word bank.

Match the words below with the correct heading (M3).
They will help you to write your comment. Use an online dictionary to look up unknown words.

Then compare your result with a partner.

Material 3
clothes are also called: clothes are made of: the making of clothes:
environmental impact: working in sweatshops: textiles can be:
what you can do with clothes: jeans get:
apparel poisonous low wages mass production polyester
pollution viscose garment sewing machine toxic
material emissions exploitation synthetic fibres factory
fabric garbage chemicals safety standards clothing
wool landfill biodegradable | microplastic fibres bleached
cotton upcycle child labour wear / wore / worn pesticides
bleach damage natural fibres | manufacturing to sew / sewed
waste fo dye /dyed | stonewashed | working hours production
silk sandblasted sustainable working conditions throw away




Teilaufgabe 4: Sorting the facts.

Which fact belongs to which aspect?

2 Aufgabe

Write them in the different columns. They will help you to write your comment (M4b).

Material 4a
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Abbildung 2: Walker, B. (2019).
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Material 4b

Facts concerning & Facts concerning Facts concerning @
the textile workers the consumers | the planet =

Teilaufgabe 5: Interviewing Anti-Fast Fashion Activist Trisha Tinburg.

a) Read the beginning of the interview with Trisha Tinburg (M5a).
b) Now you take over Trisha’s role:
e Use the fact file above to prepare answers to Jeff’'s questions.
« Note down key words only, avoid writing complete sentences.

o Work with a partner and do the interview. Then swap roles (M5Db).

Material 5a

Jeff: Hi everyone, and welcome to Healthy Planet. My name is Jeff Jefferson. To-
day we are going to talk about fast fashion. | am super happy to welcome anti-
fast fashion activist, Trisha Tinburg.
Trisha, a warm welcome to you. Thank you very much for being with us today.

Trisha: Hello, thank you very much for having me.

Jeff: Trisha, in terms of a little introduction, could you please explain to our followers,
what fast fashion is.

Trisha: Fast fashion are cheap, stylish, mass-produced clothes that have a huge nega-
tive impact on the environment.

Jeff: What is fast about this kind of fashion?

Trisha: The fashion industry usually produces new styles four times a year. In fast fash-

ion styles change almost every week.
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Trisha:
Jeff:
Trisha:
Jeff:
Trisha:
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Jeff:
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Jeff.
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Why is fast fashion so successful?

i-'l.ow is it possible to sell a T-shirt for 5,00€?

I“éuess the quality of these clothes can’t be very good, right?
é)l/nthetic clothes are a problem for our rivers and oceans, aren’t they?

| remember my grandmother bought one new piece of clothing for the summer
and one new piece for the winter each year. How many pieces of clothes do
people buy on average nowadays?

What do people do with so many pieces of clothing in their wardrobe?

Let’s talk more about the environmental impact of the fast fashion industry.
How does fast fashion contribute to climate change?

Lots of textile workers get sick because of the chemicals they have to work with.
Aren’t these chemicals also harmful to the people who are wearing these gar-
ments?

Considering all these negative effects, fast fashion isn’t really cheap, is it?
Do you have any piece of advice for our followers?

Unfortunately, we are running out of time. Thank you so much for being with us
and sharing your knowledge about fast fashion.

It was a pleasure, and don’t forget to ...

Teilaufgabe 6: How to write a comment in an online forum.

a) In an online forum about fast fashion the user SlowFashionVictim05 has posted the fol-
lowing statement: “Selling clothes very cheaply should be legally banned.” JustMeX
has commented on the statement.

Read the comment to find out if JustMeX agrees with SlowFashionVictim05’s statement

(M6).

b) Does JustMeX agree with the statement?

Highlight JustMeX’ arguments. For each point decide whether you agree or disagree with
JustMeX and explain to your neighbour why.
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Material 6

JustMeX e Today 15:48

Hi SlowFashionVictim05, thanks for sharing your view. It is true, of course, that fast fashion causes
great harm and | can see why you claim that selling clothes at give-away prices should be legally
banned. Yet, personally, | don't think this would solve the problem. It might be argued that there is
no other way to regulate the fashion industry, since most consumers are perfectly happy with buying
cheap clothes, while fast fashion brands are able to satisfy this demand by speeding up production
time and reducing production costs at the expense of the environment and the workers involved in
the production process. However, with the emergence of international online trade, an effective legal
regulation of the market has become extremely difficult, if not virtually impossible. Instead, the
government should take measures to raise awareness. If consumers knew about the devastating
environmental impacts of fast fashion and the often unbearable working conditions in the fashion
industry, I'm sure they would think twice before going on the next shopping tour. Additionally, the
government could put pressure on the fashion industry by banning the use of cheap toxic textile
dyes, for example, or by regularly checking the working conditions at manufacturing sites, even if
these are far away. Considering this, | am convinced that there are better ways to intervene in the
fashion industry than by banning the sale of very cheap clothes.

. Add message . Bookmark @ Report

Abbildung 3: IQB e. V. (2023)

Teilaufgabe 7: Structure of a comment in an online forum.

Read the information on how to structure a new comment. Then go back to the comment by
JustMeX and use a new colour to underline the first three words of (M7).

e the introduction

e the main body — part 1 (counter-arguments)

¢ the main body — part 2 (arguments for the writer’s position)

e the conclusion

Material 7
Introduction, which Main body, in which the | Conclusion, in which the
writer writer

¢ may contain a saluta- e gives arguments e sums up his or her
tory address e uses examples to illus- main arguments

o refers to the statement trate his or her argu- e clearly states his or her
that will be discussed ments opinion once more

o states the writer’s opin- e can explicitly refute e can offer a possible so-
ion on the issue counter-arguments lution or express a wish

¢ hooks the audience
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Teilaufgabe 8: Expressions of a comment.
In the comment above, JustMeX has used words and phrases to structure the text and to link
the sentences. This makes the comment easier and more interesting to read.

a) Look for these words and phrases, highlight and write them in the grid, classifying them
accordingly to their function (M8).

b) Then read the following expressions and use the grid to classify them accordingly to their

function (M8).

e However, ...

o | firmly believe that ...

e One must admit that ...
e Ontopofthat...

e On the one hand .../ On the other
hand ...

e Don't you agree that ...?

o While it is true that ..., it can’t be
denied that ...

e Moreover ...

Material 8

e | can see why you think that ...

e We should also remember that ...
e More importantly ...

e There is no doubt that ...

e Therefore, | am convinced that ...

e Some believe ..., whereas others
think ...

o Additionally, ...

o [t’s true up to a certain point that ...

o Let’s not forget that ...

adding ideas or arguments

acknowledging different standpoints

expressing contrast

expressing certainty
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Teilaufgabe 9: Think!First

Think!First has reacted to another statement within the same thread.

Reconstruct the text by putting its parts in the correct order. Write the numbers in the bottom
right corner of each part (M9).

1) Introduction: beginning, personal view
2) Main body: part 1
3) Main body: part 2
4) Main body: part 3
5) Conclusion
Material 9

Think!First e Yesterday 07:47

Therefore, | am convinced
that sustainable shopping is

good, but less shopping is
always better.

On the other hand, no
product can be as
sustainable as the one that
is not produced at all. Let's
take fashion industry, for
example. Even though
sustainable fashion
generates fewer
environmental impacts
than low-priced fast

So, it remains true that the
best thing is to buy as little as
possible. An alternative to
resisting the temptation to
shop is second-hand
shopping. And with the
emergence of the online
second-hand shopping
industry, this has become a

lot easier and more
convenient.

Hi MyHumbleSelf, | totally
agree. We've all witnessed an
increasing number of brands
advertising sustainably
produced goods, thus trying
to make consumers indulge
in shopping without restraint
and without having to feel
guilty. But is this possible at

all?

fashion, the impact cannot
be reduced to zero.

On the one hand, you can certainly make a difference by paying
attention to the production conditions of goods like clothes.
Thus, you can at least make sure that their production is as

eco-friendly as possible and that nobody is exploited in the

production chain.

’Add message

. Bookmark @ Report

Abbildung 4: IQB e. V. (2023)
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Teilaufgabe 10: Writing your comment.

2 Aufgabe

a) Read the following quotes by celebrities and activists and choose one (M10).

Material 10a

-EMMA WATSON-

Earth.Org. (2022)

Fashion ca be a
universal pIa er in
protect|
worl

-PHARRELL WILLIAMS-

Monget, K. (2014)

You cannot mass
produce fashion or
consume ‘sustainably’ as
the world is shaped
today.

-GRETA THUNBERG-

Elan, P. (2021)

Buy less.
Choose well.
Make it last.

-VIVIENNE WESTWOOD-

Kessler, A. (2021)

%gﬁw re W.OZ{G;M}‘ &

~ANNA LAPPE-
Ho, S. (2020)

Asking consumers to
match their intention
with action and to
purchase sustainable,
more expensive fashLon
is not working.

-KENNETH PUCKER-

Pucker, K. P. (2022)

b) Write a comment discussing the pros and cons and try to convince the readers of your

opinion.
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Material 10b

Think of arguments for and against the statement and write down key words.

Add examples whenever possible.

a)

Compare your list of arguments with a partner. Explain your arguments to each other.
Add arguments from your partner which you find convincing to your own list.

b)

Arrange the arguments in a logical order (first the arguments against your position,
then the arguments supporting your position — the most convincing one at the end).

c)

Write sentences that express your arguments clearly. Don’t forget the examples.

d)

Also, add words and phrases to structure the text (see exercises 8 and 9).

Think of a captivating introduction and a logical conclusion, then write the complete
comment in your exercise book.

Read and correct your text carefully using an online dictionary.

c) Evaluation task: Get together with two students and pass on the comments you have
written until each of you has read the texts of every student in your group. Correct and
comment on the texts according to your individual task (see below). Then discuss the
corrections and comments in your group and improve your text.

Material 10c
Student 1: Student 2: Student 3:
Expert on structure Expert on arguments Expert on coherence and
linking words

Is there an introduction,
a main part and a con-
clusion?

Is the text divided into
meaningful para-
graphs?

Does the introduction
present the issue and
contain the writer's
opinion? And does the
conclusion emphasize
the writer’s opinion
once more?

Are the individual argu-
ments relevant and con-
vincing?

Are the arguments ex-
plained or illustrated by
examples?

Are the arguments ar-
ranged in a logical or-
der?

Does the writer use link-
ing words and phrases
to connect the argu-
ments?

Does the argumentation
logically lead to the con-
clusion?
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Relevanz der Aufgabe

Auf der Suche nach der eigenen Identitat ist Mode als Mittel der Selbstdarstellung fir Jugend-
liche von besonderer Bedeutung. Da sie haufig nur Gber begrenzte finanzielle Mittel verfiigen,
ist sog. ,Fast Fashion® fur Jugendliche eine Mdglichkeit, ihrem Bedurfnis nach Status und
Gruppenzugehdrigkeit Ausdruck zu verleihen. Der Begriff ,Fast Fashion® bezieht sich auf die
schnelle Produktion und Vermarktung von preisgunstiger Kleidung mit schnell wechselnden
Trends, die oft unter fragwlrdigen Arbeitsbedingungen und Umweltauswirkungen hergestellt
wird. Aufgrund der weitreichenden negativen Auswirkungen der Produktion von Fast Fashion
bietet das Thema viele Mdglichkeiten einer kritischen Auseinandersetzung, der Entwicklung
von Empathie und Diskursfahigkeit.

Ziel der Aufgabe

Ziel der Aufgabe ist es, dass die Schilerinnen und Schiiler sich mit dem Thema ,Fast Fashion®
vertraut machen, um sich kritisch an einer schriftlichen Online-Diskussion zu beteiligen. Dabei
bringen sie ihre Argumente im Rahmen der ihnen zur Verfigung stehenden sprachlichen Mittel
Uberzeugend und strukturiert zum Ausdruck, gehen auf andere Kommentare ein und nutzen
dabei sprachstiitzende digitale Hilfsfunktionen.

Erforderliche Vorkenntnisse

Die Schiulerinnen und Schiler verfligen Uber einen soliden Grundwortschatz, beherrschen im
Allgemeinen die grammatikalischen Strukturen bei erkennbaren Einflissen der Erstsprache
und konnen Ausdrucksweisen zur Verdeutlichung ihres Standpunktes anwenden. Ihre Ortho-
graphie ist trotz mitunter phonetischer Schreibweise verstandlich. Trotz sprachlicher Fehler
kénnen sie ihre Meinung bzw. Argumente weitgehend verstandlich ausdriicken und so in den
Austausch mit ihren Mitschalerinnen und Mitschulern gehen.

Hinweise zur Durchfiihrung und Differenzierungsmoglichkeiten

Teilaufgabe 1: What is important to you when buying clothes?

Die Schulerinnen und Schiiler fihren innerhalb der Lerngruppe eine Befragung zu relevanten
Kriterien beim Kauf von Kleidungsstlicken durch, um sich das eigene Konsumverhalten be-
wusst zu machen.

Teilaufgabe 2: Finding out more about your clothes.

Ziel ist es, ein Bewusstsein flr die sozio-Okonomischen und 6kologische Folgen von Fast
Fashion zu wecken.

Where were our clothes made?
Why do you think so many clothes are produced in Bangladesh, China...?

What are our clothes made of?



15

3 Didaktischer Kommentar

Im Unterrichtsgesprach werden thematisiert: Unterscheidung Natur- und Chemiefasern mit
Auswirkung auf die Nachhaltigkeit, biologische Abbaubarkeit.

Where is cotton produced?

Die Recherche zu Baumwolle und dem Eintrag in eine digitale Weltkarte dient dem Ziel des
Bewusstmachens von globaler Vernetzung, Transportwegen und Globalisierung.

Teilaufgabe 3: Word bank.

Erwerb und Einibung des Wortfelds Fast Fashion: Die Schilerinnen und Schiler kénnen hier
das themenspezifische Vokabular erwerben. Bei der semantischen und phonetischen Er-
schlieBung des Vokabulars kénnen die Lernenden auf vertraute Hilfsmittel sowie digitale In-
strumente selbstandig zuriickgreifen, um Informationen und Fakten zum Thema Fast Fashion
zu verstehen.

+ Differenzierung: englisch-deutsche Wortliste vorgeben

Teilaufgabe 4: Sorting the facts.

Fact File / Sorting the facts: Die Schilerinnen und Schiler erfassen wesentliche Informationen
und koénnen diese inhaltlich gruppieren, ggf. bietet sich an dieser Stelle ein Online Tool an
(Wortwolken 0.4.).

Teilaufgabe 5: Interviewing Anti-Fast Fashion Activist Trisha Tinburg.

Interviewing Anti-Fast Fashion activist Trisha Tinburg: In einem gelenkten Interview nehmen
die Schulerinnen und Schiiler einen Perspektivwechsel ein und tbermitteln in der zugewiese-
nen Rolle Informationen, Argumente und formulieren dabei eine Meinung.

Teilaufgabe 6: How to write a comment in an online forum.

Die Schiilerinnen und Schiiler lesen einen comment, bearbeiten eine Aufgabe zum Inhalt und
machen sich auf diese Weise erstmals implizit mit der Textsorte vertraut.

Teilaufgabe 7: Structure of a comment in an online forum.

Bewusstmachung und Analyse: Die Schilerinnen und Schuler lernen den typischen Aufbau
eines comment kennen (inhaltliche Ebene: Koharenz).

Teilaufgaben 8: Expressions of a comment.

Die Schilerinnen und Schiler lernen linking words und linking phrases kennen, die geeignet
sind, um Gedanken und Argumente in einem comment zu verbinden (sprachliche Ebene: Ko-
hasion).

Teilaufgabe 9: Think!First

Die Schilerinnen und Schiler wenden das bisher Gelernte an, indem sie Textteile sortieren
und zusammenflgen. Gleichzeitig dient auch dieser comment wieder als model text fur die
finale Schreibaufgabe.
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Teilaufgabe 10: Writing your comment.

Die Schilerinnen und Schiiler verfassen mithilfe einer kleinschrittigen Anleitung einen eigenen
comment. Als Differenzierungsmdglichkeit kann den Schulerinnen und Schilern folgende
checklist an die Hand gegeben werden.

Tick if

Points to check: .
given

The introduction attracts the reader’s interest.
Introduction: The introduction refers to the statement that is discussed.
(I have clearly stated my opinion.)

The arguments are arranged in a logical order:
o (first arguments against my position)
e then arguments supporting my position
Main part: e most powerful argument at the end

The arguments are logical, relevant and convincing.

Each argument is followed by an explanation or an exam-
ple.

The conclusion doesn’t contain any new arguments.

The conclusion emphasizes my position.

The text is divided into meaningful paragraphs.

| have used linking words.
| have used a dictionary to check the spelling.

Conclusion:

Layout and lan-
guage:

Abschlieend sollten die Schilerinnen und Schiler Gelegenheit erhalten, ihre erworbenen
Kompetenzen anzuwenden, indem sie sich tatsachlich am Online-Diskurs Uber Fast Fashion
beteiligen und in Online-Foren oder sozialen Netzwerken auf Posts zum Thema reagieren.
Links zu ihren eigenen Posts kénnen auf einer digitalen Pinnwand gesammelt und anschlie-
Rend im Plenum gesichtet und vor dem Hintergrund des Gelernten besprochen werden.

Losungen

Teilaufgaben 1-8 und 10:

Die Schiilerinnen und Schdler entwickeln individuelle Lésungen.
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Think!First e Yesterday 07:47

Therefore, | am convinced
that sustainable shopping is

good, but less shopping is
always better.

5)

On the other hand, no
product can be as
sustainable as the one that
is not produced at all. Let's
take fashion industry, for
example. Even though
sustainable fashion
generates fewer
environmental impacts
than low-priced fast

So, it remains true that the
best thing is to buy as little as
possible. An alternative to
resisting the temptation to
shop is second-hand
shopping. And with the
emergence of the online
second-hand shopping
industry, this has become a

lot easier and more

convenient. 4)

Hi MyHumbleSelf, | totally
agree. We've all witnessed an
increasing number of brands
advertising sustainably
produced goods, thus trying
to make consumers indulge
in shopping without restraint
and without having to feel
guilty. But is this possible at

all?

1)

fashion, the impact cannot
be reduced to zero.

On the one hand, you can certainly make a difference by paying
attention to the production conditions of goods like clothes.
Thus, you can at least make sure that their production is as

eco-friendly as possible and that nobody is exploited in the

production chain.

2)

. Add message

. Bookmark @ Report

Abbildung 5: IQB e. V. (2023)
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